Joe Santa
Brand Design and Creative Leadership
joesanta@mac.com  |  linkedin.com/in/joe-santa  |  Portfolio
Brand and design leader with 20+ years across healthcare, technology, financial services, and media and entertainment. Builds identity systems, enterprise design languages, and in-house creative teams that connect brand intent with everyday execution. Experience includes global brand coordination, design governance, spatial expression, and photography direction. Remains hands-on with typography, design tools, and automation; results include $4.2M in brand governance savings and 20% faster go-to-market turnaround.
AREAS OF EXPERTISE
Brand identity and design systems | Brand governance | Typography and image-making | Creative team leadership | Agency direction | Global brand coordination | Digital and spatial experiences
PROFESSIONAL EXPERIENCE
Healthfirst	Sep 2021 - Present
Director, Creative Services
Built Sprout, an enterprise design language connecting print and digital through shared principles for typography, color, spacing, and hierarchy, with implementation beginning in print.
Created Core Styles, Sprout’s typographic and structural foundation, translating brand principles into reusable design rules and tools; cut go-to-market turnaround 20%.
Encoded hierarchy, multilingual typography, layout density, and adaptive frame behavior in InDesign paragraph, character, table, and object styles, with modular grids and GREP automation.
Lead a six-person team delivering 650+ projects annually across brand campaigns, acquisition, member and provider communications, and employee experiences. Re-tiered deliverables and established service-level agreements, improving project efficiency 15%.
Led the 2026 healthfirst.org redesign and updated Plan Finder, defining site architecture through wireframes and high-fidelity prototypes.
Directed a health equity campaign across TV, print, radio, paid social, and out-of-home, earning a 2023 Silver Telly Award; delivered brand communications in English, Spanish, and Chinese.
Salesforce	Feb 2021 - Sep 2021
Creative Director, Customer Success, Adoption & Growth
Developed the Customer Success brand framework and messaging architecture, presenting the work to senior leadership.
Led distributed art directors, UX specialists, and motion designers across three US hubs. Built Customer 360 onboarding journeys spanning demos, webinars, tutorials, and success-story campaigns, contributing to 96% retention.
Mizuho Americas	Dec 2018 - Feb 2021
Executive Director, Brand Management, Creative Services & UX/UI
Led the in-house creative team and award-winning employee network identities; updated brand guidelines, color, typography, and employee branding with Tokyo, EMEA, and LATAM teams.
Directed headquarters environmental design with Interbrand, Ted Moudis Associates, and TAD Creative across 500+ digital displays and LED canvases.
Overhauled six global websites and the corporate intranet, improving information architecture and accessibility; established global project management standards with the Tokyo head office.


PROFESSIONAL EXPERIENCE CONTINUED
BNY Mellon	Mar 2016 - Dec 2018
Vice President, Head of Creative, Corporate Marketing
Built the enterprise brand governance platform with Monigle, delivering $4.2M in cost savings, 26% audience growth to 25,000 users, and a 29% engagement lift.
Partnered with frog design on BNYMellon.com’s digital design language, creating reusable design patterns and improving content discovery.
Art-directed a branded photography and video library with a $500K production budget, increasing creative output 68% while reducing costs 34%. Led and mentored a multidisciplinary design team.
Corbis	Apr 2012 - Feb 2016
Communications Design Manager and Senior Art Director
Redesigned the global contributor platform from visual audit through responsive prototypes, increasing submissions 25% and generating $17M in additional revenue.
Designed digital experiences for Albert Einstein, Steve McQueen, and the Wright Brothers; einstein.biz reached 206,000 monthly visitors.
Established production workflows that cut time-to-market 50%; directed the LOOK3 website redesign and on-site video and photography.
Corbis	Jan 2006 - Mar 2012
Senior Art Director, Contributor Relations & Creative Photography
Managed $12M in cumulative production spend, art-directing commercial photography across six countries.
Ran workshops and produced webinars, tutorials, and creative reels for 100+ corporate image partners and 30,000 photographers worldwide.
MediaStorm	Jan 2005 - Dec 2005
Interaction Designer
First designer, working directly with founder Brian Storm to take mediastorm.com from blank canvas to launch. Defined site architecture, wireframes, visual design, and interactions in partnership with developers.
Corbis	Jan 2003 - Dec 2004
Multimedia Design Director
Led interactive design for News, Multimedia, and Assignments, designing tools connecting photojournalists with editorial clients through wireframes and XML specifications.
TOOLS AND METHODS
Adobe Creative Cloud | InDesign style systems | AI-assisted scripting and GREP automation | Figma | HTML/CSS | Accessibility | Monday.com | Ziflow | Miro | Notion
RECOGNITION
Silver Telly Award, Local TV & Campaign Branding, 2023 - Healthfirst
GD:USA American Inhouse Design Award, Branding + Identity, 2020 - Mizuho Americas
EDUCATION AND BOARD SERVICE
Cornell University, College of Arts & Sciences - Undergraduate studies
Cornell University - Certification in Project Leadership and Systems Design, 2009
Westfield Area Y - Board of Directors, 2014-2019
Chair, Marketing, PR & Communication Committee, 2016-2019




